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If you had to
choose ONE
priority for
growth in 2026,
what would it be?
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Expanding into new
21% international markets
Launching new
products / services
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Investing in
Al / automation
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Reducing
operational costs

Mid-Year SME Survey, June 2026



DHL Mid-Year 2026 SME Outlook Survey =) 7/ 4

Eb.- L

13% 18%
Other Logistics
5 challenges
What is currently
your biggest 13%
Finding reliable
Challenge When local partners 10%
(1]
expanding your Geopoitica
business
internationally? 10%
Market
competition
1%
Cultural and
language differences 35%
Tariffs / trade
regulations

Mid-Year SME Survey, June 2026



DHL Mid-Year 2026 SME Outlook Survey

]
ﬁ~

2%
No —
accelerating
expansion 17%
6 Yes —
significantly

Have shifting

tariffs or

geopolitical risks

caused you to

delay or 5%
reconsider

international

expansion plans

this year?

36%
Yes —
somewhat

Mid-Year SME Survey, June 2026




DHL Mid-Year 2026 SME Outlook Survey =) 7/ 4

Eb.- L

7 Not expanding rest of 2026 42%
WhiCh Middle East / Africa
international e
markets are \[OU Australia / New Zealand
considering curope

expanding toin

the second half of
20267 (Selectall Mexico
that apply)

South / Central America

0 10 20 30 40 50

* Multiple selections allowed. Totals exceed 100%.

Mid-Year SME Survey, June 2026




DHL Mid-Year 2026 SME Outlook Survey _EDESS

7%
No impact
8
How have tariffs 5%
and trade financial impact
restrictions
impacted o ot
your business ovts mpact)
financially in
2026

33%
Increased costs
moderately (1-10%)

Mid-Year SME Survey, June 2026




DHL Mid-Year 2026 SME Outlook Survey =) 7/ 4

Eb.- L

4%
9 Planning to 16%

Yes —
significantly

Have you raised

prices in 2026 20%
dueto No
rising costs or

tariffs?

50%

Yes —slightly

Mid-Year SME Survey, June 2026



DHL Mid-Year 2026 SME Outlook Survey

10

What is the
primary goal of
your

Al investment
this year?

43%
We are not
using Al

8%
Drive revenue
growth

2%
Reduce
headcount
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efficiency
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How importantis o320
sustainability or

reducing your

business's carbon

footprint in your

operations

or expansion

plans in 2026?
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Somewhat
important
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